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WHO WE ARE

SmallBizClub delivers the best information
and advice for entrepreneurs, startups, and
small business. Every day we offer new

articles and other media content from experts

and fellow entrepreneurs about starting,
running, and growing any small business.

WHO WE REACH

Our fresh, daily content is read worldwide by
a select, targeted group of business owners,
consumers, and would-be entrepreneurs.
Whether you're a sole proprietor, a small
startup, or a marketer whose clients want to
reach a wide swath of entrepreneurs,
SmallBizClub.com is the right place to
advertise. Because we're small-business

people ourselves and understand your needs,

we offer extremely reasonable rates, great
site placement, and a user-friendly,
self-service platform.

KEY AUDIENCE STATS

Because of our dedicated and engaged
readership, we know our audience more fully
than most business sites, which helps us to
offer our advertisers and content sponsors
targeted demographics for their message.

« 35K+ unique visitors per month

¥ Over 60% of monthly traffic is from
organic search

+ Over 50% of site visitors are ages 24-44
+ Growth-minded entrepreneurs and small

businesses: 63% of readers report
revenues of $500,000 and under

Diverse set of industries: business
services, consumer services, retail,
construction & real estate, health &
medical

Top reader searches and interests:
marketing, finances, ecommerce,
funding, customer service

Top reader groups: technology early
adopters, online shoppers, news junkies .
and avid investors E

Top traffic sources: New York, Los
Angeles, San Francisco, Atlanta, Chicago

SmallBiz social media accounts have over ‘ ;
12,000 followers focused on small

"
Amplify your message with social media: . }
business and entrepreneurship !k'h
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SPONSORED CONTENT

Want to reach a small business audience even easier? Contribute an article, sponsor a tweet, or
provide an expert tip in our newsletter and let it do your advertising for you!

Become an influencer to a dedicated small business audience of over 35,000 unique monthly
visitors. Sponsored articles are featured on our homepage, get sent to our newsletter list of targeted
3,000 small business people and vigorously promoted on social media.

SPONSORED RATES

e ARTICLE: client-provided article w/non-
promotional content

1T POSE . 3150
Volume Discounts:
#2 POSTS.. oo $125 each M |
*3-6 POSES...cervecrcrrcie e e . 380 @2CH ;

*All new sponsors must pre-pay for first article

e Email: insert in weekly email newsletter, with links
to your siteée.$50

e Social Media Posts: 3 posts (original plus 2 repeats) €é
Choose among 3 different platformsdTwitter, Facebook,

or Linkedindin any combo. Create a Small Business Focus Group
Post will include link to landing page of your choice e.g8.  for Insights, Loyalty, and Profits

your sitebs existing blog article or homepage). [(=—="T ar o,

e Resource Recommendation: insert in existing EEsoeesin -
article wiink.....$50 \
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Example: “Click here to read more on [Article Topic]’ ;
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Format: We will only accept articles written as
informational, non-promotional content that

directly benefits the reader and upholdsour  L\Lodslodvdios ook £oncdbo do il 7 q/ v
editorial standards. Advertorials, or “hard-sell” o T s wvens s vt
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posts, will not be accepted.
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Topic: We'll consider well-written, native -

English articles on topics with actionable 2 Ko s S

content (nothing superficial or general) that

specifically focuses on business ownershipor =~ [EIEIEON ¢+ oo o=
entrepreneurship, geared primarily to an

b

American audience. ) sonan s
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Length: Successful articles are approx. Bl e e Do o
800-1200 words. If an article goes over 1,200 e e e e arearg BEONGING rommron
words, we will break it up into two separate e o o 45 M e 030 9 Nasap—
submissions and charge you for two (2) S CUAE. o v

sponsored posts.

Credit: Submissions must include a short
author or company bio and an author
headshot or logo. Bios should include your
social handles for ideal cross promotion.



AD RATES & SPECS

Creative & Adzone Name Dimensions

Headers and Homepage

Header, Homepage (next to logo) 728%x90
Header (all pages except homepage) 728x90
Homepage, Top Sidebar 300x250
Homepage, Bottom Sidebar 300x250
Category Pages

Category Page, Top Sidebar 300%x250
Category Page, Bottom Sidebar 300x250
Article Pages

Article Page 728%x90
Other

Full-Size Background (every page) 160x600

Price/30 days

$150

$100
$75
$50

$50
$25

$50

$500




THE SMALLBIZCLUB SHOP

The SmallBizClub Shop features top products and services for small businesses. If you'd like to
advertise your products or services in our store, we offer two packages:

Affiliate Program: If you have an existing affiliate program, your products and services can be
placed into the store for free, pending approval of your affiliate compensation and marketing
terms.

Non-Affiliate Program: If you don't have an affiliate program or other reliable sales-tracking
method, your products and services can be placed into the store for $50 per month, or $500 per
year ($100 savings).

To enter your products or services in the SmallBizClub Shop, you just need to provide:

+ Company or product title

* Price or discount offer ‘

+ Description (142 character limit) ?%ScﬁallBizGubShop
+ Affiliate link (if available) ' el . ,
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TERMS OF USE AND GENERAL POLICIES

Sponsored Content

SmallBizClub ("SBC") will display the word "SPONSOR" below or near the article to clarify to readersthat itis a
paid post SmallBizClub may additionally include, in certain areas and platforms, further explanation defining
Sponsored Contentto SBC readers.

Sponsored Contentreflects the views of an advertiser and not of SBC or its editors. SBC will refuse publication
of ary contentthat, in its own judgment, would underrmine the intellectual integrity, authority, and character of
our enterprise, or does not satisty our editorial mission to our designated audience.

SBC may rejea. or remove any Sponsored Cortent at any time that contains false, deceptive, potentially
misleading, or illegal content, is inconsistent with or may tend to bring disparagement, harm to reputation, or
other damage to SBC's brand.

SBC may, at the sole discretion of its ecitors, make minor dhanges to an article such as correcting typos, editing
for space or dlarity, or ttle charges.

SBC Publisher’s Advertising Terms & Conditions

Advertising on SmallBizClub.corn (*Publisher”) is subject to the terms and conditions set forth below.
"Advertiser’'means the person or entity purchasing or ordering advertising in the Publications and Services.
"Advertisement” or "Ad" means each advertisement placed or ordered by or on behalt of Advertiser in any of
the Publications and Services (including advertising data received either from Advertiser or from any source
designated by Advertiser for transmission of data). “Advertiser Content” means each Advertisement and all
material (including but not limited to text, illustrations and photographs) subrmitted by or on behalf of
Advertiser to Publisher for publication, and all content (it any] linked to SmallBizClub.corn or arty other of the
Publications and Services by means of any hyperlink with any website designated by Asivertiser. "Contract”
means (i) iIf these terms and conditions are attached to a written centract between Publisher and Advertiser,
the contract to which these terms and conditions are attached:; or (i) otherwise, the cortract formed between
Publisher and Adveruser upon Publisher’s acceptance of Advertiser‘s order for advertising in the Publications
and Services.

1. Publisher's Right to Alter Publications, Services, and Rates.

Publisher reserves the unlimited right, whenever and as oiten as Publisher chooses, to alter any one or more of
the Publications, Services and rates as it sees fit, including, without limitation, by (i) changing the name, format,
p05|t!on and/or subject matter of any of the Publications and Services and/or adding and/or discontinuing arty
sections, positions or pages thereof: (i) changing service providers, platforms, data providers and/or the
process sy which Publisher receives Advertiser’s data and/or ads; and/or (iii) discontinuing or modifying any
advertising rate or applicable terms.

2. Publisher’sRight te Reject and/cr Medify.

The content, format and location ot all advertising and related data are subject to the approval of Publisher.
Publisher reservesthe right to edit, classify or rejea (and, where applicable, suppress) any part or all
advertising and related data determined in Publisher’s sole discretion not to be inthe best interest of
Publisher. Publisher reserves the right to review each Ad submitted for publication, to reject (and/or suppress
certain data within) any Ad for any reason (whether before, during or after publication if over the course of
multiple days or other time periods), to reguest modifications in any Ad, and to insert above or below ary copy
the word "advert!sement.” No advertiserent is "accepted” for publication unless and until it is pubhshed and
Publisher reserves the right to reverse any acceptance decision. Publisher will endeavor to publish and/or
deliver ali appreved copy at the dates or times specified by Advertiser. However, no specific time period, date,
page Or position is guaranteed.



3. No Assignment by Advertiser.
Advertiser shall not broker, resell or assign any of its rights, duties or obligations under the Contract (including
without limitation any ad space or hypertext links) without Publisher's express written permission.

4. Errors.

Publisher shall not be liable, and shall not issue any credit or adjustment, for slight changes, typographical
errors or other errors that do not materially diminish the value of the Ad. In the event of an error that
materially diminishes the value of the Ad or a failure to publish or deliver the Ad in a specified issue or time
period, Publisher’s entire liability and Advertiser's sole remedy shall be limited to one of the following, at
Publisher’s option: (A) publishing the Ad (or republishing a corrected version of the Ad) as soon as practicable
after the error is brought to Publisher’s attention; or (B) crediting Advertiser (or refunding Advertiser's payment)
for so much of the space occupied by the Ad as is materially affected by the error; provided, however, as
follows (i) no credit or refund shall be given for more than one incorrect insertion, unless Publisher is notified of
the error in writing before the publication deadline for the next insertion; (ii) no credit or refund shall be given
for any error if Publisher receives the request to run the Ad (or receives corrections or changes to copy
submitted as a “proof”) after the applicable deadline for publication;(iii) no credit or refund shall be given for
omissions or errors (including but not limited to omissions or errors of key numbers) not included in original
text, photos, camera ready repros or negatives submitted by or on behalf of Advertiser; and (iv) no requests for
credit or adjustment due to error may be made more than 30 days after the date of the insertion. In no event
shall Publisher’s liability for omissions or errors exceed the amount actually paid by Advertiser for the Ad.
ADVERTISER EXPRESSLY WAIVES AND RELEASES PUBLISHER FROM ANY AND ALL LIABILITY FOR INCIDENTAL,
SPECIAL AND/OR CONSEQUENTIAL DAMAGES (INCLUDING, WITHOUT LIMITATION, CLAIMS FOR LOST PROFITS
OR BUSINESS).

5. Media.

With respect to all Advertisements in the Publication and Services, the parties hereby agree that Publisher may
publish, preserve, record and distribute the Advertisements in any format or media now existing or hereafter
invented in which the Publications or Services are published, preserved, recorded or distributed.

6. No Liability for Lost or Damaged Artwork.
Publisher shall not be liable for lost or damaged artwork or other materials submitted to Publisher.

7. Materials Created by Publisher.
Publisher retains all rights (including copyrights) in and to any and all advertisements and materials created by
Publisher or its affiliates.

8. Post-Deadline Cancellation of Ads; Changes Requested by Advertiser.

Orders are non-cancelable after applicable deadline. Advertiser agrees to pay for each Ad canceled after space
reservation deadline, regardless of whether the Ad runs. In addition, if Advertiser requests a change in any Ad
after the applicable change deadline, (i) Publisher may, but need not, make the change; and (ii) Advertiser
agrees to pay any additional charges imposed by Publisher by reason of such change.

9. Payment of Invoices; Credit Approval.

If Advertiser fails to make timely payment of one or more invoices and Publisher institutes proceedings for the
collection of any amounts unpaid, Advertiser shall pay, in addition to the judgment, any costs incurred by
Publisher to collect such amounts, including without limitation court costs and attorneys’ fees. If, at any time,
Publisher determines in Publisher’s sole judgment that Advertiser's credit is not satisfactory, Publisher may
require cash in advance or satisfactory security and/or may terminate this Agreement immediately. Such
termination shall be “for cause” if, as of the date of termination, Advertiser (i) has failed to make timely payment
of one or more invoices; or (ii) has filed (or has had filed against it) any voluntary or involuntary bankruptcy
petition or is otherwise insolvent.

10. Taxes.

In the event any tax is imposed on the products or services provided by Publisher, Advertiser specifically agrees
to pay such tax or taxes and that such tax or taxes shall be added to the rates set forth on the then current
rate cards or proposal.



11. Advertiser Responsible for Advertisements.

With respect to each Advertisement and all Advertiser Content, Advertiser (i) assumes liability for the form and
the entire content of the Advertiser Content; (ii) acknowledges and agrees that Advertiser is solely responsible
for any action to protect its ownership rights in the Advertiser Content; and (iii) represents and warrants (A) that
the Advertiser Content conforms to all applicable laws; (B) that Advertiser has full ownership rights or necessary
licenses to the Advertiser Content; (C) and that publication of the Advertiser Content shall not be in violation of
any trademark, copyright, proprietary or other right of any person, firm or corporation; and (D) that there is
currently no pending or, to the best of Advertiser’s knowledge, threatened claim or action by or against
Advertiser regarding the above-referenced rights, and that, to the best of Advertiser's knowledge, there is not
currently any use thereof by others which would or might tend to be adverse to the rights of Advertiser. This
section shall survive termination of the Contract.

12. Indemnity.

Advertiser hereby agrees to indemnify, defend and hold the Publisher harmless against any claims, demands,
causes of action, judgments, costs or expenses (including attorneys' fees) arising out of or related to (1) a
breach by the Advertiser of any representation, warranty or covenant under the Contract, (2) any suit, claim or
proceeding for libel, unfair trade practices, unfair competition and all violations of the right of privacy resulting
from the publication by the Publisher of the Advertiser Content, or (3) any suit, claim or proceeding by any third
party alleging that any Advertiser Content infringes a trademark, copyright or other intellectual property right of
any third party. Publisher shall give Advertiser prompt written notice of any such claim or proceeding and shall
permit Advertiser to defend any such claim. This indemnification obligation shall survive termination of the
Contract.

13. Unsolicited Advertising.

Advertiser specifically grants Publisher the right to send unsolicited advertisements to any Advertiser Group
member(s) by any method or media now existing or hereafter invented, including, without limitation, by
facsimile or internet or e-mail. “Advertiser Group” means Advertiser, each Sub-Account Advertiser and anyone
authorized to act on the Advertiser's and/or any Sub-Account Advertiser's behalf.,

14. DISCLAIMER; LIMITATION OF LIABILITY.

PUBLISHER'S GOODS AND SERVICES ARE PROVIDED WITHOUT WARRANTY OF ANY KIND, EITHER EXPRESS OR
IMPLIED. NEITHER PUBLISHER NOR ANYONE ELSE INVOLVED IN CREATING, PRODUCING OR DELIVERY OF
GOODS OR SERVICES UNDER THE CONTRACT SHALL BE LIABLE FOR ANY INDIRECT, INCIDENTAL, SPECIAL OR
CONSEQUENTIAL DAMAGES ARISING OUT OF THE CONTRACT. Without limitation, Publisher shall not be liable
for any damage arising out of or with respect to any failure to publish or deliver an Ad; any error in a published
and/or delivered Ad; the operation (or any failure in operation) of the Internet and/or any servers or systems
comprising all or any portion thereof; or otherwise from the publication or delivery of any Ad. Advertiser agrees
that Publisher, its licensors, employees or agents do not warrant either the results to be obtained from
publication of any Ad or that Publisher's performance will be uninterrupted or error free. Advertiser
acknowledges and agrees that Publisher has no control over the individuals using the Publications and Services
and makes no warranty regarding whether any individual will or is likely to copy any Advertiser Content.

15. Governing law.
The Contract will be governed by and interpreted in accordance with the laws of the State of Georgia without
giving effect to conflicts of law principles.

16. Notice.
All notices relating to the Contract must be in writing and sent via U.S. mail to the other party's current address
(if available), and will be effective upon receipt.

17. Traffic and Other Data.

Advertiser acknowledges receipt of the following notices from Publisher: a. Publisher does not guarantee
circulation for any particular period of time. These data can fluctuate due to a variety of factors. b. Readership
data and website usage statistics provided to advertisers represent a general description of past performance
and are not a prediction of future performance. Future performance may be higher or lower than past
performance.





